The State of
Prospecting

Marketing survey

W of companies do not
7=\

do any form of email
prospecting

3 main advantages of prospecting: say email prospecting
delivers
ROI
Identifying prospects Contacting Freeing up sales
not currently in your decision-makers teams to focus on
network (59% agreed) directly (48%) selling (34%)

Only say prospecting
delivers ROI

Pmﬁ,pecting dat,.

Sopro emails In 2022, Sopro had an
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want to hear from
suppliers during their
research and evaluation
phase

Only of buyers said
they didn’'t want to hear
from suppliers at all
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generating lead quality proving ROI
enough leads
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was rated the More people rated as many
channel as a than PPC, people cited email
for driving leads SEO and organic social compared to cold
media combined calling

of B2B buyers say
they to be
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double any other
channel

Budget cuts
in 2023

Almost a quarter of
B2B companies plan to make
of B2B budget cuts over the next
companies have , and a further are
involved in their buying journey. considering it.
There are an
average of
in the Of those making cuts,
decision-making 36 this is in anticipation of the UK
process buyers heading into a recession.



